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CNBC + Generation Lab Youth Poll
Youth & Money in the USA

A study conducted from January 21-31, 2024 from a representative sample of 1013
people aged 18-34 nationwide.

Confidential: The information contained in this transmission may contain privileged and confidential information. It is intended only for the use of the person(s) or entity named above.
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INTRODUCTION

The backdrop: The current job market, political climate, and overall health of the economy can
play an important role in the financial wellbeing of young people.

The state of play: During the past two years, the term “vibecession” has been often used- even
though the economy has performed relatively well on paper, consumers have had a more
pessimistic view. Do young people still have negative views on the economy and their own
financial wellbeing, or is 2024 the start of new beginnings?

So: Generation Lab and CNBC asked hundreds of young people around the country to explain
their views on the 2024 presidential election, the U.S. economy, inflation concerns, retirement
plans, job status and more.

Based on a survey of 1013 young people, conducted in January, 2024,
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Overall Economy

Approximately half of young
people think the economy is
in decent shape,

Most don't expect
improvement in the economy
in 2024

A majority feel somewhat
secure in employment and
the stock market

generation lab

KEY INSIG

Personal Finance

Many believe the economy
impacts timing of major life
milestones like family
planning

Most respondents live with
others (roommates, family, a
partner) and are not in the
market for home ownership

Only 10% of respondents
report tipping more than last
year

1S

Politics

Biden leads Trump by a slim
margin. Margin widens
among likely voters.

Cost of living and the job
market are most salient
issues.

2/3 of respondents say they
are likely to vote in the 2024
election
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1. About half of respondents think the economy is in decent shape

Q: “How would you rate the current state of the economy?”

Overall

Poor 41%
Fair 38%
Good 17%
Excellent - 3%
0% 10% 20% 30% 40%
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/. Most people do not expect improvement over the course of 2024

Q: “Over the course of this year, do you think the state of the economy will...”

Overall
45%

40% 39%
30%
20% 16%
10%

0%

Get better Stay about the same Get worse
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3. Aslight majority feel secure in their employment

Q: “How secure do you feel about your employment status in 2024?”

Overall

37%
33%
30%
20% 18%
11%

10%

0%

Extremely secure (not Secure (a little Nervous (somewhat Extremely nervous (very
concerned at all) concerned) concerned) concerned)
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/L Most respondents have trust in the stock market

Q: “Doyou think the stock market is a good place to build wealth and invest?”

Overall
63%
60%
40% 37%
20%
0%
Yes No
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Findings
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5. Although most are not in the market for a home, interest rate drops may affect the
decision for some

Q: “If you are considering buying a home in 2024, does the recent drop in interest rates affect your

50%
40%
30%
20%
10%

0%

BN generation lab

55%

Not considering
buying a home

10%

Yes - a lot

decision?”

Overall

17%

. 5

Yes - a bit No - not really

6%
[

No - not at all
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6. For many, the economy impacts the course of major life milestones

Q: “Towhat extent does the economy affect your major life decisions like marriage or having a family?”

Overall

25%

A huge amount

Quite a bit 41%

Not much 25%

Not at all 9%

0% 10% 20% 30% 40%
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Findings

/. We may have reached the peak of the tipping craze

Q: “Have your tipping habits changed since this time last year?”

40%

20%
10%

=

I'm tipping more

Overall

58%

I'm tipping about the same

32%

I'm tipping less

prepared for MCNBC
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50%

40%

30%

20%

10%

0%

[ Findings

8. People tend to notice an inflated grocery receipt

Q: “Where are you noticing inflation affecting you the most, if at all?”

56%

Food

Overall
17%
8%
]
[
Health care and Rent Utilities (heat,
medicine electricity, etc.)

12%

Discretionary
items (clothes,
apparel,
furniture, etc.)

4%

| don't notice it
affecting me

prepared for MCNBC
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9. For nearly 90% of young people, eating out is an occasional event

Q: “How much are you getting food from a restaurant each week (dining out, takeout and delivery)?”

Overall

Almost no meals 36%

A few meals 52%

Most meals 9%
Almost every meal . 3%
0% 10% 20% 30% 40% 50%

BN generation lab
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10. Cost typically takes precedence over taste when it comes to meal decisions

50%
40%
30%
20%
10%

0%

BN generation lab

Q: “What is the biggest factor when you choose a meal?”

53%

Cost

25%

Taste

Overall

20%

Convenience

3%
L

Something else (please
specify)
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[ Findings

10. Focus on nutrition and health are top of mind

Q: “What is the biggest factor when you choose a meal?”
Something else (please specify)

Overall

specifically

convenlence

00”999 choice

NuU rItIO )

I dine live
ailiybene! ?cos

value allergic chem|ca
mterrelate decision

prepared for S CNBC

15



[ Findings

prepared for MCNBC

171. Amajority of respondents are not currently saving for retirement

Q: “Areyou saving for retirement each month?”

60%

40%

20%

12%

Yes, through a company
sponsored plan

BN generation lab

Overall

17%

Yes, on my own

10%

Yes, both on a company
plan and on my own

61%

No
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12. About a third of respondents have a side hustle

Q: “Doyou have a side hustle that earns money, besides a traditional job (full-time or part-time)?”

Overall

66%
60%

0
40% 34%

20%

0%
Yes No
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13. Of those who hold a higher education diploma, most think the cost was worth it

Q: “If you graduated from a 4-year college or graduate school, do you think the cost has been worth it?”

Overall
45%
40%
31%
30%
24%
20%
10%
0%
Yes No Not applicable - | didn’t graduate

from a 4-year college
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14 Young people think business regulation should be prioritized over profits

Q: “American leaders in business & government in the US should be most focused on which of the

following?”
Overall
66%

60%
40% 34%
20%

0%

Corporate growth and increased Regulation and new laws for
profits American corporations
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15. Amajority of respondents think exceptional work could lead to career
advancement

Q: “Doyou feel like going above and beyond at work advances your career?”

Overall

Yes - definitely 17%

42%

Yes - probably

No - probably not 30%

No - definitely not 11%

0% 10% 20% 30% 40%
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16. Most salaries have remained consistent or increased slightly in the past year
Q: “Are you making more money now than 12 months ago?”

Overall

Yes - a lot more 10%

Yes - a bit more 32%

Same as before 31%

No - a bit less 14%

No - a lot less 13%

0% 5% 10% 15% 20% 25% 30%
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1/. Over athird of respondents have held their current job for over a year

30%
20%

10%
6%

v

Within the last
month

BN generation lab

Q: “Whendid you start your current job?”

Overall

37%

23%

10%

1-3 months ago 4-12 month ago More than a year
ago

25%

Not currently in a
job

22
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18. A majority of respondents did not find their job search very challenging

Q: “Howdifficult was that job to find?”

753 Responses

Extremely difficult 7%

Not really difficult

45%

Not difficult at all 21%

0% 10% 20% 30% 40%
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19. Most young people think government should play a larger role in healthcare

Q: “How do you feel about the current healthcare system?”

Overall
73%
60%
40%
20% 13% 15%
L |
Government should fund & The current system is working Government should fund &
regulate healthcare more well regulate healthcare less
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20. A majority of young investors don't consider climate impact to be a major player in
their investment decisions

Q: “How does climate change impact your investing?”

Overall
43%
40%
33%
30%
0,
20% 16%
10% 8%
A
| only invest in It doesn’t impact how | | take climate into | don't invest at all
companies that | see as invest consideration when
climate friendly investing
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2 1. Approximately % of young people spend at least 2 hours per day on social media

Q: “Onaverage, how much time do you spend on social media per day?”

Overall
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2 2. Amajority believe social media impacts their worldviews

Q: “Towhat extent does social media content (posts, videos, photos) change how you look at the world
around you (including health, politics, culture, etc.)?”

Overall
43%
40%
30% 27%
23%
20%
10% 7%
=
A great deal Somewhat Alittle Not at all
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2 3. Rising costs of dining and entertainment may have caused an increase in spending

Q: “Didyou increase your spending on any of the following in the last 6 months?”

Overall
38%
30%
22%
20%
14%
11%
10% . 8% 7%
H BN
Dining out Entertainment Travel Live events Home None of the
(streaming, (sports, electronics above
movies, etc.) concerts,

comedy, etc.)
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24 About 2/3 are on track to be 2024 voters

Q: “Thinking ahead to next year's presidential general election, are you...”

Overall

Not at all likely to vote 10%

Not very likely to vote 10%

Somewhat likely to vote 18%

Very likely to vote 21%

Almost certain to vote 41%

0% 10% 20% 30% 40%

BN generation lab
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2 5. Over 20% are not registered voters

Q: “Areyou currently registered to vote at your current address, registered at a different address, or not
currently registered?”

Overall
56%

50%
40%
30%
20% 17% 16%
10% 6% 5%

- [ ] [

Registered at Registered at a Not currently I'm not eligible to Not sure
current address different address registered vote
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2 6. Responses are relatively split when forced to choose between Biden and Trump

Q: “If the 2024 presidential election were held today, who would you vote for if the candidates were:”

959 Responses
31%
30% 28% 27%
20%
14%

10%

0%

Joe Biden, the Democrat Donald Trump, the Neither Not sure
Republican
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2 /. Among those who would prefer not to choose between Biden and
Trump, more would choose another candidate over not voting

Q: “Among those who answered “Neither” or “Not sure”, if you had to decide today, are you leaning toward
one candidate?”

409 Responses
46%
40%
30% 29%
20%
0
13% 11%

- . -

0%

Joe Biden, the Democrat Donald Trump, the Another candidate | would not vote
Republican
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2 8. Kennedy may be a candidate of interest for young people

Q: “Please indicate the candidate you would vote for if the 2024 presidential election were held today”

Overall

=t |ibertarian mebrde

- e>W|II|amson
lllll s Stye|ntru m pweS haley ook
------- b.dencru'md kP h 11 mananne

sikethedyii:
“clatdia Part pZéRan 2
rgree d i | = A

mdependent dldate
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29, Biden and Trump remain frontrunners for 2024

Q: “If the 2024 presidential election were held today, who would you vote for if the candidates were:”

Overall
28%
26%
25%
20%
17%
15%
15%
10% 8%
6%
m B
0%
President Joe Former Florida Former UN Robert Representative
Biden President Govemor Ron Ambassador Kennedy Jr. Dean Phillips
Donald Trump DeSantis Nikki Haley
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30. Cost of living and the economy are top of mind issues in 2024

Q: “When you think about the 2024 Presidential Election this fall, which issues will matter most to you?

(Top 3issues)”

Overall

Cost of living
Jobs and the economy

Climate change and the ... 20%

Immigration and border security _ 16%
Foreign policy and national security _ 13%

Taxes and government spending
Healthcare 31%

Crime
Abortion
Guns

Technology and Atrtificial ... - 5%
Diversity, Equity and Inclusion (DEI) - 10%
Student debt _ 25%
Democracy and voting rights - 10%

Other (Please Specify) . 2%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

BN generation lab
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50%
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30. Other issues of interest vary broadly

Q: “When you think about the 2024 Presidential Election this fall, which issues will matter most to you?
(Other: Please Specify)?”

Overall

~women reproductive
wagesinflation ISSU€ 1o lation

_ .Iivint98y3'[eI"ninmateways
immigrate__ < - destro i
fascism [T |d d |ecostgi\¥§{,%ﬁg'”9
rise combat | back fran
palestinechargeC, asscorporation
POOountyy| g htSdrugpath
genocide cjtizénshipdaza regulate

people government° "2
palestinianundocumented
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371. Cost of living is a particularly relevant issue for young people

Q: “When you think about the 2024 Presidential Election this fall, which ONE issue will matter MOST to
you?”

Overall

Jobs and the economy _ 14%
Climate change and the ... _ 7%
Immigration and border security - 5%
Foreign policy and national security - 4%
Taxes and government spending _ 5%
Healthcare - 5%
Crime - 2%

Abortion

Guns 4%

Technology and Atrtificial ... l 1%
Diversity, Equity and Inclusion (DEI) - 3%

Student debt 9%

Democracy and voting rights 4%
Other (Please Specify) . 1%

0% 5% 10% 15% 20% 25%
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371. Global Crises are also top of mind

Q: “When you think about the 2024 Presidential Election this fall, which ONE issue will matter MOST to
you? (Other: please specify)”

Overall

reproductive
rights Cltlzenshlp =t
fascismachieve

. tran
o %%%{ﬂs‘ip“!é’ﬂ?e“

riseq o e

undocumentedcorpo atlonr cord
populatlon
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327.Many believe banks/cash are safer than investing at the moment

Q: “As of right now do you think you're better off:”

Overall
53%
50%
40%
30%
22%
20% 17%
10% 7%
- ]
Investing in the stock Investing in bonds Investing in real estate Keeping money in a
market bank account or cash
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33. Most young people could last less than 6 months on their savings

Q: “How long would your current savings cover your cost of living if you had no other income?”

Overall

11%

More than a year

About six months 17%

About three months 23%

About one month or less 24%

None 24%

0% 5% 10% 15% 20%
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34 Most young people live with others- and many still live with family

Q: “When it comes to your living arrangements, which best describes you:”

Overall
40%
30% 27%
21%
20%
13%

N .

0%

I'm living alone. I'm living with family. I’'m living with I’'m living with my
roommates. partner/spouse.
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35. Just over 20% of young people consider their income “comfortable”

Q: “How would you describe your income at the moment?”

Overall
41%

40% 38%

30%

20% 18%

10%

3%
0% [—
I'm living paycheck to | make enough to getby | make enough to live  I'm making enough to be
paycheck pretty comfortably extremely comfortable
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36. Tech stock reigns supreme

Q: “If you could invest in one company’s stock right now, what would it be?”

Overall

microsofttes I a
amaz

company

google

prepared for MCNBC
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METHODOLOGY
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This study was conducted January 21-31, 2024 from a representative sample of 1013
people aged 18-34 nationwide.

e Themarginoferroris+/-3.1 percentage points. The Generation Lab conducts
polling using a demographically representative sample frame of young people
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v About us

ABOUT GENERATION LAB

The Generation Lab is a polling and research firm studying young people and the
trends that shape their world.

prepared for - M CINIBC

e \Wetranslate youth views and behavior for media, academia, businesses,
government, and the American public. Whether through a one-day snapshot
poll, or a multi-year longitudinal study, we pursue youth truth for our clients and
the American public.

BN generation lab
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https://twitter.com/Generation_Lab
https://www.instagram.com/thegenerationlab
https://www.linkedin.com/company/college-reaction
https://www.generationlab.org/insights
https://www.generationlab.org/contact
https://www.generationlab.org/solutions

